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A Study of Rice Production and its Marketing System
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Rice marketing plays an important role in those developing economies in which rice has
been dominant in the agricultural sector. Its importance in the process of economic and social
development has been theoretically and empirically acknowledged by numerous researchers
and policy makers. However, in a country like Cambodia, one of the world’s least developed
countries with many changes in the economic system from one regime to another over
several decades, the rice marketing system has therefore been impacted. Since the
government’s adoption of a free market economy in the early 1990s, rice production in
Cambodia has reached self-sufficiency level, and the amount of production has continued to
increase. It thus contributes to a market surplus of rice, and widens the marketing chains.
This study aims to explore the characteristics of rice marketing system in Cambodia by
examining the role of actors (growers, millers, assemblers and sellers) involved. In order to
fulfill the objective, field surveys were conducted. 50 growers, 44 millers, and 4 assemblers
were interviewed in Battambang province, where is one of the famous rice production areas,
and 12 rice sellers were also interviewed in Phnom Penh where many millers consign white
rice.

The study divides rice growers into three groups based on income: low, medium, and high
income groups are examined in order to understand each role. It suggests that higher income
groups contribute more of their produce to the marketing system while the lower income
group can contribute less because of family food security. The significant relationship
between growers from all income groups with rice millers has been revealed. The analysis
suggests that rice mills play a central role within the system. Apart from their role as agro-
processing firms, they function as credit providers, buyers of paddy and sellers of milled rice
or white rice to the local markets. Rice mills were classified into small, medium and large
mills based upon their production per hour and storage capacity. Their relationship with
growers gives the growers a more stable market. Large mills, however, have been
approached more by growers from all groups for practical assistance because they are
viewed to have more resources. They have served as a secure warehouse for higher income

growers to store their produces. Village-based assemblers are also shown to have been:
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important partners for medium and large mills while province based assemblers focus more

on foreign traders.

The relatively low efficiency level of Cambodian rice mills is discussed, especially among
small and medium mills, although large mills have overall a higher level of efficiency. Large
mills have a high possibility to meet a compatible international standard of rice production in
the future, but their limited resources can be an obstacle. Small mills are shown to be more
village-oriented while medium mills focus more on the province-oriented market, and large
mills are Phnom Penh oriented. .

Rice sellers in Phnom Penh are classified as wholesaler, wholesaler-retailer and retailer. They
order milled rice or white rice directly from either medium or large mills. Business between
millers and rice sellers require a strong level of trust: both medium and large mills often look
for trustworthy rice sellers. This level of trust should be proved in long-term business
relationship. This study suggests that the wholesaler with a large storage capacity, plentiful
resources, and experience could be an important rice exporting agent for both medium and large
mills in the future.

It is clear that the role of the government within the marketing system has been reduced since
the country adopted the free market economic system. The role of the government in
establishing state-owned rice mills is just to supply the needs of governmental staff, to stock
rice for emergency needs (e.g. when there is flooding in the couhtry), and to stabilize the price
of rice whenever a market crisis hits. We can, therefore, say that the government had more
direct involvement under the former planned -economic system. While the role of the
government is less strong, some degree of practical government assistance for each actor

involved would improve and strengthen the whole system.
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